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OF TALKING SHORTS 1S 
_ STRESSED IN CAMPAIGN 


orfanee Of the short talking subject 
y, and the Pital role it is playing, ana will continue to play, 
Wiisement industry, with the gradua! 
lent Irom the stage is causin: 


out The @ntire cirenit for an or: 
nding, wse and exploita- 
the talking short. 

short talking subject is 
an inereasingly important 
Our PRORMAMIS every day,’ 
| declared Mr. Sam 
Katz at a recent 
age 3) meeting of Home 
issue] Office executives 
article | “It is here to 


in the entertainment field 


elimination of flesh and 
Publix to marshal its forces 


anized drive to effect a better 


tire industry, and thru the ir 
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DANGER! 


During his reeent tour of 
inspection throughout the cir- 
cuit, Harry Rubin, Director of 
Projection and Seund, found 
many sound installations 
which were receiving power 
from lines also used for other 
purposes such as finsher signs, 
vacuum cleaners, motors, 
lighting cirenits ete. ‘Trouble 
developing in a cireuit from 
any of these uses would na- 
turally affect the power to the 
sound equipment. 

4 (LEAR AND INDEPEND- 
ENT FEED CIRCUIT MUST 
Bk RON AND SEPARATELY 
FUSED FOR SOUND EQUIEP- 
MENT! The fuse and switeh 
for this circuit should be 
PLAINLY MARKED to. pre- 
vent accidental opening dur- 
ing performances, 
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PARAMOUNT - PUBLIX 
“VARIETY” ISSUE SOON 


As a means of officially dis seminating information to the en- 
lustry, 


to the public, arrangements 


stay. Consequent- have been completed by Mr. Zukor, Mr. Katz, Mr. Lasky, Mr. 
tly, it behooves Kent and Mr. Dembow, for a special Paramount-Publix number 
Pevery Publix of “VARIETY,” the “‘bible’’ of show-business: 
showman to ac Preparation of material for this number of “Variety’’ is en- 
; rusted to A. M. Botsford, and Russell Holman, who, by direc- 
quaint himself trusted to A. a j 
whieh ‘Yhoroughly with tion of Mr. Katz and Mr. Kent, will obtain the cooperation of 
every angle of every one in the Home Office and in the Field for both organi- 
: thi s decis ve fac- zations j : 
tor co which The complete story of Paramount and Publix will be told in 
will be licated the nature of a celebration of Paramount's 20th Anniversary, 
he success or and Publix fifth birthday. 
failure of his Anyone who has ideas, or material for news, feature stories, 
presen + or institutional copy suitable for this issue, is expected to for- 
erst nt ne ward it immediately to Mr. Botsford or Mr. Holman. 
t ; we “ “Variety” will print 21,000 extra copies in addition to its 
said ate talk usual huge circulation, which will be sent to all of the Para- 


lenzth features, is equally 
le to the shorts. They 
| bring to obseufe com 
, acts that are never seen 
a few cities, Thes 
; exabied is the same 
q if act were coming 
h and place on the 
should be earefully and 
® planned.” 
ae Saal, Director of 
and Film Buying for Pub- 
res, oes that the 
be taken in the new 
EA i of arti- 
BLIX OPINION by mem- | 
Department 
a ruct, bene- | 
men in the! 


preceded by a special letter, 
In addition, “Variety” 
xers, hewspaper pu 
matic 
advance, 


edition will contain 


future 
ical business 


on the theatri 


and by Paramount 


industry 


course 


mount and Publix contacts thruout the world 
calling attention to the 
will send a letter to all theatre mana- 
blishers, editors, managing editors, and dra- 
crities, radio station directors, etc., 
to the number, and informing them that the special 
information and statistics of vital import- 
ance which will be of continuous valuable use to them in the 
is well as furnishing current authoritative information 


Naturally, this special issue must contain extra advertising. 
In addition to special institutional pages paid for by Publix, 
many persons and firms not directly eon- 
nected with the company, will want to be represented in order 
to advertise their part in helping to build leadership in this 
By virtue of high-standard merchandise or service 
sold to Paramount or Publix, such firms or persons are respon- 
sible in a measure for our success and high standing and, of 
are therefore entitled to the privilege of publicly asso- 


These will be 
number. 


ealling attention in 


Yo are urgently re-, 


v, 


Make Sure Your E 
Staff Reads ALL of = 


Publix Opinion = 
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SHORTS” 


CONSTANTLY! © 


The danger ate of the unconscious 
laxity which comes with prosperity 
and the vital importance that this 


were stressed by Mr. Sam Katz, 


= executives. 
advent of perfected 


| sound,’ declared Mr. 


* | box, office appeal, has appreciably 
‘ /inereased the grosses of our thea- 
¢ tres all along the line. As a re- 
* sult of this sudden burst of pros- 
4 | perity, some of our theatres show 
¢/a certain laxity in that strict and 
5 constant surveillance of expendi- 
¢ |} tures which is the base and main- 
stay of all successful operations.” 

“That tendency must be stopped 
;the instant it makes itself evi- 
dent. 

“It is true that with the change 
in many phases of operating con- 
¢ ditions brought about by the new 

| sound era, a number of the eare- 
¢|fully thought-out systems and 

checkups on theatre expenditures 


eee 0 ee 


; ceased to function as efficiently as } 


| before and a certain amount of 
| looseness necessarily set in. It is 
everyone’s duty to see that his 
; operation is geared up to the new 
}order of ‘things with the least de- 
lay possible and that the same, 
| methodical, business-like check up 
| of expenses is in effect as before.’ 
| “Every dollar that comes into 
ithe Publix coffers represents the 
sweat, the brain-labor and the en- 
lergy of the entire Publix organi- 
| zation. 

“No Publix showman is worthy 
of that mame if he spends that 
dollar without the same labor 
pains with which it was earned.” | 


MR. LASKY PICKS ANOTHER 


At a farewell party for Messrs. } 
Jesse L. Lasky and Walter 
Wanger in Paris recently, Mr. 


KEEP A CHECK 
ONEXPENSES CONVENTION IN 


tendency be checked constantly in| 
| theatres now piling up big grosses, | 
| Distribution and Production De- 
president of Publix Theatres, in a} 
recent meeting of Home Office | 


| convening in St. 
Katz, } 


|““bringing in the splendid array of 
¢ | all-talking pictures with distinct | 


| Hotel, 


| Manager of Paramount, 


Lasky was so impressed by the! 


ANNUAL SALES 
2 SESSIONS | 


The annual Me chdcnat Sales 
Convention at which many Publix 
Home Office Executives will ke 
present in order to be closely in 
touch with the activities of the 


partments, will be held in two 
sessions this year, the Western 
Division executives and salesmen 
Louis on Satur- 
day, June 15th, and the Eastern 
Division delegates assembling in 
Atlantie City on Friday, June 21st. 
Between 200 and 225 Paramount- 
eers will foregather in the middle 
West while the New Jersey resort 
will harbor from 250 to 275. 

Company executives and repre- 
sentatives of the Long Island stud- 
io will leave New York for the 
Middle West on June 13th, while 
production heads and sales repre- 
sentatives of the Pacific Coast will 
entrain from Hollywood on June 
1ith. 

The St. Louis convention ses- 
sions will be held at the Coronado 
where the delegates will 
S. R. Kent, General 
will for- 
Pantinwsd On Page 3) 


A KNOCK-OUT! 


“The best talking picture 
to date,’ and “a positive 
knockout’: are only a few of 
the enthusiastic expressions 
contained in the report of 
George Walsh, District Man- 
ager of New York State, to 
Mt. Sam Dembow on a pre- 
view of the Paramount pic- 
ture, “‘The Lady Lies,’’ with 
Walter Huston and Claud- 
ette Colbert, which took 
place in Yonkers. 

Mr. Walsh’s opinion was 
based on audience re-action, 
backed up by his own judg- 
ment. “George Walsh is 
rather conservative -in his 
criticisms,’ declared Mr. 
Dembow,‘‘and, coming from 


be quartered. 


Le 
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| possible way! ciating themselves with ts in this issue 
‘short product quested to get up a list of such persons and firms, forward it to 
‘fontain valu-| the Home Office, and to co-operate in every other way possible. 


‘--<. <<< © ee © © @ oe © ee eee ee oO eo Oe eee CO ee OOOO ee ee eee 


ee ee a ae ue ee cere 


Lact marin tM i Te 


= 
= 
= 
= 


voice of Nina Martini, Italian | him, I think the picture 
tenor, that he immediately gave | miust live up to what he says 
the singer a five year contract to | about it,’ 

make talking pictures. 


eaten 24s HOLE CEU na eee 


a 


Home Offce and Studio executives have reviewed the following big attractions which your theatre will soon play. They're the big ones. The verdict 
DON’T WAIT until a few weeks before playdate! Hit ‘em up NOW with special 1-frame trailers, lobby-1-sheet 


Reduce your advance information to a personal and local basis—what Arch Reeve wrote you from the studio, or what Mr. Katz 
Personality in news does it too. Localizing your 


5 int enthusiastic on these. 


your district manager, or to you. 


| SMASH NUMBER 2: 


MWwill lose | CASE”. Also written by two ex- 
Here’ § | how to build box-office. The au- 
@/thors, Mr. and Mrs. Edington | 
fhter. | won $3,000 with it as PHOTO-| 
Bac- | PLAY’S prize serial. Over 2-mil-| 

‘ lion readers are wild over it. It's 
a best selling novel - and it | 
makes all other mysteries pale} 
into insignificance as a vehicle of 
comedy, thrill, chill, spill, and 
kill. The inside dope on Holly- 


bets you can pick the guilty one— 


Personality on the stage wallops an audience. 
J Greatly ‘to its local interest!! Use some of these Askar anv now!! 


ico 
THESE BIG ONES!! GET HOT NOW!! TEASE YOUR TOWN!! 


SMASH NUMBER 3: | 


| and you lose four times. Plant 


ve > stu RDER | 
THE STUDIO MU ithe 


e. 
Her voice | picture press agents who know Secnamigbeigonedbaey 


‘don't tell who did it’? gag 
Don’t feature 


“THE THUNDERBOLT.” 
Read what Arch Reeves says 


| the cast. They're not first-magnt-/ snout this George Bancroft pic- 


jtude — but 
PERFECT in each role. 
Neil Hamilton, Doris Hill, 


|Chester Conklin, are the names /jing for this one—winning by a 
After | tonsil over adjective hurlers as 


| Oland, 


your 


audiences know. 


MARVELOUSLY 
Warner 


ture, elsewhere in this issue. Mr. 
Reeves out-lungs the field in yell- 


they’ve seen this picture, they'll SORb aw A: We Botatora, Your 
elevate them to stardom. Talk- 


ing pictures are like that, nowa- 


11 it- 
wood, plausibly pictured is exc 
in, ing, newsy! No Sherlock Holmes 
a ‘uff, A my y that makes you da 
aunaueraeent STUEUURLEEOELEGUELE 


Editor, and the usual run of 
Studio and Home Office Names. 


die Dowling. 
now, packing ‘em in. 
story of a happy-go-lucky min- 
strel man! 
above star or title. It's a human- 
heart entertainer for everybody 
of all ages—and makes another 
great and new screen-star. 


Four MARX BROTHERS, now 
panicking the ““‘N. Y. Rialto’”’ 
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SMASH NUMBER 4: 


“RAINBOW MAN” with Ed- 
It’s on Broadway 
What a 


Play up the story 


SMASH NUMBER 5: 


“COCOANUTS” with The 
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In ‘the Home Office Manual) 
“These Changing Times” which' 
you now have, is a list of names of 
present and future lhving-sereen | 
stars. 

Why not collect good photos of 
each, and mont them on special’ 
lobby I-sheet or °3-sheet easels—: 
about 8 photos to a frame, Have 
your local printer set up their, 
names, the names of their next! 
coming attraction, and what their 
last starring vehicles were, Get it 
“Set” so that each one will make a 
box about 4-inches wide by two 
inches’ deep. Print it on white 
gum-stock. Paste one cut-off on 
In the center, have a 


"EM HERE! 
ING  SQON. IN 
SHOWS!!" 
Several one or three-sheet easels 
in your lobby on this idea won't 
do you any harm. If your ex- 


Lem Stewart at the Home Office. 


SILENCE - POSTER 
IN LOBBY DOES 
THE JOB 


“Why shouldn't a theatre man- 
aver make a ‘‘silente-poster” for 
his lobby from the “silence-trail- 
er’ copy carried in a recent issue 
of PUBLIX OPINION? 

There is no good 
course, so vou ought to do it. 
Most patrons become noisy as 
they enter, before they even get 
a chance to see the screen, and 


reason, of 


it might be an hour before your 
silence trailer is shown-—-an hour 
of disturbance on their part. The 
“silence-poster” is a warning re- 
minder that takes effect BEFORE] 
patrons have an opportunity to 
disturb other patrons. 


MAYER IS NAMED 
SUPERVISOR OF 
NEW CIRCUIT 


Arthur Maver, for several years 


general manager of the Publix 
Great States Circuit, has been ap- 
pointed to that) position in the 
former Blank Cirewit in Towa, 


which was recently taken over by 
Publix. David J. Chatkin, General 
Director of Theatre Management, 
who made the announcement, said 
that it does not affect in any Way 
the present status of Harry David, 
now in charge ‘oft those theatres, 
who will serve in the capacity of 
Mr. Maver's associate 

Mr. Maver’s headquarters will} 
be at 300 Capito! Theatre Build- 
ing. Des Moines, Iowa and all mail | 
should be addressed to him there. 


TALKING SHORT 
STRESSED IN 
CAMPAIGN 


(Conttuned from puye 1) 
able points on the construction of | 
progran plots, discussions on aud- | 
ience re-actions to acts and will) 
ussist the managers in the ceneral 
routine of prosranis. 

Also. advance information will 
he viven on acts and other inci- 
dentals that will be of value to 
the manager. : 

These articles will be written by 
Burt Kelly, Louis Notarius and | 
3lanche Boyle of the Booking De- } 
partment Commenting on their 
‘jualifications to intelligently dis-| 
cuss this subject, Mr. Saal said: | 

“No other organization in the} 
United States has anyone that is | 
better qualified to speak. on) 
sound and short subjects than 
these three executives. They are | 
all indisputable experts. in this | 
line, and are at’ the source of all 
information as it develops. Tashi 
azers will do well to carefully 
read and digest what they say. 


TUT 


CAUSA AP 


TEMA 


fy 


BN RA 


2 
= 
= 


Publix-Columbin 
cert, Lowa, reperts a strong interest | Managers can obtain excellent pub- 
m the part of the miniatera of his! 


tol Mest cots rVative ministers of Mee 


ya 


ICAN’T FORGET IT! 


I screened “Thunderbolt” yesterday, 
T can’t forget it. 
It is a hox-office picture all the way. A truly worthy suc- 


cessor to George Bancroft’s first talking picture, “The Wolf of 
Wall Street,” “The Wolf” broke 


records, Established Bancroft’s 

| Arch Reeve, Para-. | coe oe voice, wand em 

= | mount’s Hollywood | public Bancroft's great laugn. 
= | press. representative :| es ‘oes to top-most stel- 
= wrote this, He’s noted mm Dress » Ae 
Thunderbolt” follows. It is 

for exact language. | every bit as big as “The Wolf.” 

He says only what he | It has the stuff. It grips. It 
means, He's written an holds. It entertains. It has 

epic advance-poster-ad- | laughs. It made me cry, It has 
trailer here for you, | @ wallop. A. terrific emotional 

S He's perspiring with punch, It gets under your skin, 


You will remember “Thunderbolt” 
for a long time after you see it. 

It’s the story of a man who took 
what he wanted, laughed when 
Life rapped him on the chin and 
killed with his fist, until—a strip- 
ling youth stoke his girl. He 
swore to kill that boy with one 
blow of his huge fist. But when 
he finally met him face to face, 
the bars of a prison cell stood be- 
tween them. 

Richard Arlen plays the boy. Fay Wray the girl. Tully Mar- 
shall the prison warden, Eugenie Besserer the mother. Fred 


an emotional re-action 
that is worth money to 
you, Let your public 
read what he says, Do 
it in the form of a per- 
sonal letter from him 
to you, and give it to 
the newspapers now, 


changes ‘can't give you the phptos]}= Kohler cast as Bad Al Pieibare, who brags his wav into the 
and information needed, write to} 2 


Death House. 

“Thunderbolt” is not only a second talking picture triumph 
for Bancroft. Director Josef von Sternberg can look on it with 
genuine pride. His first talking picture. A masterful piece ot 
direction, Imaginative use of the microphone. Direction for the 
critics and entertainment for the public. 


Much of the picture is laid in a 
penitentiary Death House. Ban- 
croft is awaiting his execution 
for murder, This is not sordid. 
Take my word for it. It is not 
somber. Not gruesome. I¢ is en- 
tertainment all the way. ‘Yet, J 
do not believe it is a good box-of- 
fice angle to advertise this locale. 


Home oftice execn- 
tives saw “Thunder- 
bolt’ a week later. 
“Arch Reeve has said 
it—the picture is a 
was the ver- 


classic,”’ 


dict of Messrs, Katz, This production has plenty of 


Dembow, Saal, Chatkin 
nid Botsford, 


angles. Don’t use one which has 
doubtful box-office value. 

The picture has comedy. It 
has music. It has strong drama. 
Suspense. Mother love. An amazingly clever mongrel dog. A 
marriagé ceremony in prison that tears at the emotions, 

And an ending that has a kick like a mule. 

Yowll see “Thunderbolt.” You'll like it. 


won't be able to forget it. 


And you 
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SERMON ON “COQUETTE” 


a eadcnoe ing Sunday would be based on 


f thi 
Daven-| Pieture and 


Davidson 


Theatre entities 
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he “Pri-Cities called on him recent-+) by their sermons 
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ly and told bim he was so impressed 
by it that his sermon for the com- 


the 


“Coquette.” 


licity by having ministers pre-view 
One of the leading) the picture In advance of showing 
to profit by the talk started 


THIS PROVES WERE RIGHT! 


For the past few issues, Publix Opinion hus been insisting upon 
the striking effects in display advertising which may be obtained with 
the proper use of benday tints und stipples, Along comes this ad. 
appearing in the New York World, to prove our point. This ad stood 
out from the entire page like a sore thumb. 


‘WOLF & YOUNG F 
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THEATRES NOW 
IN PUBLD 
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Acquisition of a financial inter-) 
est and operating control of 
another important circuit of thea- 
tres in Indiana and Ohio is an- 
nounced today by Publix. Thru 
Fitzpatrick & McElroy, operating 
control of the Wolf & Young thea-y 
tres has been acquired, together 


with another high-pressure or- 
ganization of high class showmen 
of repute. The names of Charles 
J. Wolf and Verner V. Young in 
Ohio and Indiana are synonymous 
with high public prestige, and 
Publix feels that the new align- 
ment of interests will accomplish 
a great dealin giving better shows 
to the public. 


The theatres which henceforth 
will be known as Publix theatres 
lare: The Palace and Lyceum in 
|Canton, O.; Young's Palace, and 
}the Marion in Marion, 0O,; the 
Broadway and Orpheum, in Gary, | 
Ind., thé Sipe and Indiana in 
| Kokomo; and the Palace in An- 
| derson, Ind. 


“MOTHER'S BOY” 
GETS B’WAY’S 
OKAY 


Morton Downey, noted vaudeville 
| tenor whose first introduction to; 
| fame was ‘as a member of Paul; 
Whiteman’s band, when he ap- 
| peared on concert tour with White- 
man as vocal soloist, is the star of 
Pathe’s “Mother’s Boy,” which is 
the newest talkie bidding for 
| broadway patronage. The picture is 
an Irish version of “ Jazz 
| Singer,” with Downey _ scori 
heavily with several good rer 
|numbers. The picture will get 
money at the box office, but will 
|have to be exploited heavily in; s 
a circles - the first screen-hit e 
of America’s favorite young home- ie 
grown grand-son of cant pres Ma 


TWO HOURS IS 220% 
IDEAL LENGTH |e 
OF SHOW ® 


- 


; Declaring that the ideal show 
| from the patrons’ standpoint is a 
| 2-hour show, and that a longer one 
lis apt to be tiresome, David J. 
Chatkin, general director of thea- 
{tre management for Publix is urg- P. 
ing all managers to plot their pro- 
jxrams accordingly, including as 
many “shorts” as possible. 


“The difference between a sound | ¢. a 
and silent picture entertainment is ar 
that the silent pictures, while not 
so, interesting, required less alert- 
ness on the part of the patron. 
Therefore, we are doing all we can 
to persuade the producers of full 
length pictures to hold them down 
to reasonably short feature foot- 
age. A program that has seven or 
eight units of entertainment, and 
still stays within two hours is one 
that the greatest number of pa- 
trons will go out boosiing. If a 
long program tires them out, they'll 
be prone to either be non-commit- 
al, or else regard it as just aver- 
ba no pan nl how good it is,| }: 

unusually long pictu like} ). 
Show Boat and tens Dueent dota 
the shrewd showman will arrange 
his p of accompanying | 4 
shorts 80 as to get a balanced pro- |} | 
sram out of his best selection of | 
the shortest shorts available,” > | 4, 
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IS’ | STRAW HATS ARE HERE! 


Now is the time to snipe hat store windows all over town with 

3 of your male film star or personality man, in a cocky straw 

like Lou Goldberg, Director of Publicity and Advertising for 
Brooklyn-Paramount, did with Paul Ash. The gag is to tieup with 
chain hat stores who have numerous stores throughout various sections 
of the city, or furnish “streamers” to all stores. 

Also, here's a tip: Maurice Chevalier constantly wears a straw 
hat in his picture “Innocents of Paris.” If you have not as yet played 
this picture, get a few stills from the exchange and put them in 
“vga hat store windows with a sign giving the play-date at your 
heatre. 


4 
|department representatives 


The Genial Giant of Jazz at the 


Brooklyn PARAMOUNT Theatre 


In His New 


Hollywood Panama 


Come in and Get Yours TODAY! 


has played at some time or other 
with, or for, 
name you could use. 


The same would apply on acts. 
somebody whose | Take the case of the Giersdorf Sis- 
It might|ters. On their first release, the 


f 


: 


misstating when you announce! tise them as late of LEW FIELD'S 
you are going to present James 
White from the ZIEGFELD FOL- | 
LIES in a sketch or act, using the 
type of ZIEGFELD FOLLIES in a 


|prominent position. 


In advertising two reel comedies | 
in the past, a great many man- | called to short subjects thru a con- 
agers have stressed the importance | trast in lobby advertising, the idea 
of the titles and overlooked some | being that while selling your fea-~ 
|real picture names of those who|ture with the usual pictorial and 

P® \take part in them. For instance, 
that 'yow have a Christy two reel talk- 

with \ing comedy called, SWEET MAMA 

If you simply advertise a talking 

*~ | comedy, SWEET MAMA, there is 
nothing in the title to differentiate 

: between that or any two reel sub- 
Beub- sect, but should Lois Wilson or 
|Louise Fazenda, or any other 
jname familiar to picture audiences 
ibe in it, their names should be 


ese 
aase 


Now, however, thru the excellence 
of the act, the Giersdorf Sisters, 
in our opinion, are an attraction 
in their own name, 


Considerable attention may be 


Fegtdis 


boxes, ete., you can draw atten- 
ition to any short subject consid- 
ered unusual by spotting, script or 
colored type of the shocker kind 
in the frames such as you would 
use for Election feturns, fight re- 


|; news shots. 
The idea of the above is to im- 


sold even to the extent of over- 
shadowing the title of the comedy. 


Please keep in mind that this 
cannot be used as an exact rule 
is|and guide to be followed at all 
it | times, because changing conditions of | 
the ties this. For instance, some | UP to this times as vaudeville, or 
‘of the first two reel talking come-| legitimate entertainment. 
do |dies such as LION ROARS—the| 
To|thing we had to advertise then 
you | was Sennett’s name and the fact 

‘eom- | that it was a talker, as there was 
nic we nobody in the cast that meant 
Se gub-janything. Now, thru a series of 
nea releases like this, it is our belief 
that Johnny Burke, who played in 
it, really has what we eall star 
value in advertising 


| are not to be considered as ‘fillers.’ 
| They have a definite place on the 


See a ) 
aot | 
which | 


some bets if we do not capitalize 
on what we have agreed will take 
the place of what has been known 


i 


ai} the past, 
sound, when short subjects have 
saved the program, so why not de- 
velop some potential business thru 
the proper selling of same? 


gt Se 


*<COCOANUTS’’ 
PARALYZES' 
BROADWAY 


Because the Four Marx Broth- 
in the premiere of “Cocoa- 
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PUBLISHERS 
Spier & Cosiow 
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You 

Come Home | 

About My/| Spier & 
’ 


Rialto Theatre, where it opened 
Thursday, leaving mounted traffic- 
police helpless, Manager Bob Weit- 
man faced threatened arrest for a 
while. By re-arranging his “‘spills’”’ 
thru eliminating a short subject, 
the avalanche of patrons was ac- 
commodated, the surging crowds 
of clamoring standees were admit- 
} ted, and an extra performance was 
made possible. 

Publix entertainment is getting 
/to be the despair of Grover Whal- 
en, New York, traffic-torn commis- 
| sioner of police, A few weeks ago 
= | when four Paramount pictures had 
=\their premieres on Broadway on 
=|tha same day, the crowds were so 
=i|big, extra police had to untangle 
=|the blockades, Now that anxiety 
=/to see “Cocoanuts” has again dis- 
=iturbed Broadway's equanimity, 
new police regulations may result. 

This, however, should be a pow- 
erful advance tip to showmen 
playing these pictures that draw 
so well) “Cocoanuts’” is Para- 
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Green & Stept 


Shapiro Bernstein the irrepressible comedians, Harpo, 


Groucho, Zeppo and Chico Marx 
constantly maintaining the hilar- 
joud “plot” to the accompaniment, 
of great music and gorgeous beau- 
ties. The show is almost exactly 
as it was when it ran for two years 
on Broadway, and in Chicago. 


Robbins Music Corp. 
| Famous Music Corp. 


Famous Music Corp. 
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have been in the 1922 ZIEGFELD | way to attract attention to the | 
FOLLIES, so you would not be| subject would have been to adver- | 


PUBLIX OPINION, WEEK OF MAY 25rn, 1929 


|ANNUAL SALES PUBLIC WANTS 


CONVENTION IN 
2 SESSIONS 


(Continued from page 1) 

mally call the convention to order 
at 9:15 o’clo¢k promptly on Satur- 
day morning, June 15th, and then 
will turn the convention over to 
its presiding officer, John D. Clark, 
Western Division Manager. 

Here is the tentative schedule of 
the St. Louis convention: 

Saturday, June 15th—Foreign 
will 
address the convention in. the 
morning. Jesse L. Lasky, first 
vice-president in charge of pro- 
duction, and other members of the 
production staff will discuss the 
new season’s product in the after- 
jnoon. In the evening there will 
|be screenings of new films at the 
Midtown Theatre. 


Sunday, June 16th—-S. R. Kent, 
General Manager of Paramount, 
will review and analyze the new 
| product and formulate a new sales 
inolicy, during the morning. The 
afternoon will be devoted to ad- 
dresses by Emanuel Cohen, head 


regular type paper, stills, shadow |iont then will close the day ses-| 


sion with a resume of the conven- | 


turns or unusual late and topical 


press upon you that short subjects | 


program, and we are overlooking | i 
| evening at the Coronado Hotel and | 


lit is expected that speeches will | 


We all know of several times in | 
since the inception of | 


nuts” drew such vast crowds to the | 


= |mount’s first musical travesty, with 


itor of the short subjects depart- 
iment; Charles E. McCarthy, Direc- 
| tor of Publicity; Russell B. Hol- 
| man, Advertising Director, and A. 
|O. Dillenbeck of the Hanff-Metzger 
| advertising agency; J. M. Clark, 
}Bamberger, who will speak on 
|Sales Promotion. Members of the 
|; Hundred Per Cent Club will be ad- 
| dressed by John D. Clark and Mr. 


| 


tion. 

| The evening will be given over 
ito screenings at the 
| Theatre. 


Monday, June 17th—-The entire 


sereening at the Midtown Theatre. 


Tuesday, June 18th—The full 
|day will be devoted to screenings 
iat the Midtown Theatre. 


| be made by Adolph Zukor, Her- 
man Wobber, S. R. Kent, 
Katz, 
| Skouras, 

Wednesday, June 19th-—A meet- 
}ing of branch and district man- 
jagers in the morning will hear 
|\from Mr. Kent and John D. Clark. 
|At the same time bookers and 
|salesmen will be addressed by 
|home office representatives and J. 
| A. Clark will talk to his ad sales 
|Managers. The afternoon will be 
devoted to a discussion of individ- 
;ual problems up to 3:30 o'clock 
j}when home office representatives 
;}and others will entrain for Atlan- 
tic City. 

The delegation of Paramount 
executives which will leaye New 
York for St. Louis will include 
| Adolph Zukor, Jesse L. Lasky, S. 
| R. Kent, Ralph Kohn, Sam Katz 
; Eugene Zukor, Sam Dembow and 
| L. Phillips: 

The Production Department will 
| be represented by Walter Wanger, 
|H. A. Salsbury, Louis Swarts, 
Monta Bell, James R. Cowan, J. S. 


Fingerlin, Morris Press and Ran-| 


dolph Rogers. 

The. Distribution Department 
will be represented by Messrs. 
Kent, J. D. Clark,, Schaeffer, Ham- 
mill, McCarthy, Holman, Eman- 
nuel. Cohen, Frawley, Meyer. 
Waite, Gibbons, J. M. Clark, Dil- 
lenbeck, Bamberger, Cushing, 
Haddon, Lorber, Sussman and 
Flynn. 

The Foreign Department dele- 
gation will include EB. BE. Shauer, J. 
S. Seidelman, Mel Shauer, David 
Souhami, M. J. Messeri and John 
L: Day, Jr. 

Others from the ‘Paramount 
headquarters attending the ses- 
sions will be- Dr. Emannuel Stern, 
George W. Weeks, Creed Neeper, 
Leslie Whelan and F. Wynne 
Jones, American representative of 
Ufa films. 

Delegates to the St. Louis con- 
vention will include the district 
and branch managers, sales man- 
agers, if any, and all salesmen, 
booking managers and ad. sales 


jmanagers from the following ex- 


Midtown | 


day and evening will be devoted to | 


The banquet will be held in the | 


Sam | 
Ralph Kohn and Charles! 
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| ALL- SOUND 
_ PROGRAMS 


| Returning from a tour of Pub- 
\lix. theatres in Birmingham, At- 
ilanta, Knoxville, and Chattanooga, 
| David J. Chatkin, general director 
of theatre management, brings a 
new enthusiasm with the an- 
/nouncement that all-sound pro- 
|} grams, properly exploited and 
‘logically sold, will prove to be the 
| greatest money making policy 
| Publix has ever offered. 

“In these four towns, where we 
| took out the stage shows and sub- 
stituted all-talkine programs, the 
public reaction was enormously 
favorable,’ Mr. Chatkin told PUB- 
LIX OPINION. 

“Of course, the programs were 
lnoet merely booked, and run off, 
lEvery item of entertainment on 
| the program was sold. with a 
| punch. 

“There were no, mere announce- 
ments or perfunctory ‘billings. A 
| decriptively alluring come-on ¢x- 
|elamation preceded each separate 
funit on each program. The pub- 
\li¢ was given to understand in 


| 


{ 


LATEST BROADWAY SUCCESS. | of the Paramount News and direc-} ¢ cry] lanzuage that the pro- 


| grams were not mere movies, or 
jmere talkies: Each. number on 

the program got as much show- 
|Manship in the publicity, ads 

and trailers as though the stars 
|were appearing in person. That 
| feeling of haying the stars person- 

ally in town, permeated every 
|public announcement the theatres 
| made. 

“As a result, the spirit caught 
on and innoculated the whole com- 
lmunity. Of course, business was 
| good. 

“If every other showman will 
just commence each campaign with 
that feeling of having the stars 
in person, and feel as though each 
}Of those huge movie-salaries comes 
‘entirely out of his gross, then gros- 
ses will pile up that-will be as- 
| tonishing. This should be the key- 
stone of every advertising and se]l- 
|ing campaign. 

“Start with that. then, without 
| disclosing everything that a star 
| does, tell just enough to arouse 
curiosity and suspense. You'll be 
surprised to see how easy it is to 
pile up those big grosses some of 

> boys are getting, enee 
get the knack of doing it 


j 


j 


when 


PRINCESS GETS SOUND 
The 
will be closed a 
Sunday, May 
during which } 
be redecorated, reseated and have 
sound. installed The 
date of the 
nounced | 


Prineess ‘Th 
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ater. 


Indianapolis Detroit, 
Chicavo, Milwaukee. Kansas City, 
St. Louis,, Oklahoma, Salt Lake, 
Denver, San Francisco, Los Ange 
les, Seattle: Portland, Minneapoli 
Sioux Falls, Des Moines and 
Omaha. 

Home > Office executives and 
members of the Hollywood. pro- 
duction staff who are going to at- 
‘tend the Atlantie City 
| will leave the Mound City at four 
lo’elo¢k on the afternoon of June 
19th, arriving at the Hotel Ambas- 
isador on June 20th. Representa- 
| tives of the home office and the 
| Rastern exchanges will be joined 
i that night by Canadian exchange 
\heads and salesmen nso that the 
| Bastern session can be called to 
jorder by Mr. Kent at 9:15 o'clock 
fon Friday, June 21st. 

| George. J. Schaffer, Eastern 
| Division Manager, will conduct the 
| Atlantic City sessions, which. will 
follow the same program. as those 
held in St. Louis, except that all 
the screenings will. take place in- 
ithe hotel itself. 

Exchanges represented at the 
Eastern Conventon. will include 
Boston, New Haven, Maine New 
York, Brooklyn, Jersey, Albany, 
Buffalo, Philadelphia, Washington, 
Columbus, Cleveland, Pittsburgh, 
Cincinnati, Atlanta, Memphis, 
Charlotte, Jacksonville, New Or- 
leans, Dallas and San Antonio, 


changes; 


s 


sessions 
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EXPLOITATI 


TO WORK 


GOLDBERG LISTS 28 


ON STUNTS 
IN JUNE 


At the request of PUBLIX OPINION, Lou Goldberg, Director of 
Publicity and Advertising for the Brooklyn-Paramount Theatre, has | 
compiled the following list of suggestiond for exploitation during the 


month of June. 

These box office: health hints are 
so arranged that they are applic- 
able, not only to the Brooklyn 
Paramount, but to every theatre 
on the cirenit. Read them ALL 
and PUT THEM IN WORK! 

The complete “DOPE SHEET” 
for June is as follows: 


I—SCHOOL GRADUATION 
a—-Most public and other schools 


are out in June. Why not invite} 
auspices of! 
vour Strong newspaper) to see | 


them (under the 


vour feature picture. 


b—-Before the Glee Club dishands | 


book them in for a day or week. 


ec—-Set aside one week as gradua-' 


tion week and name each nite 
after a different school—perhaps 
having the glee club of that 
school perform on that: night. 
d—-It may even he possible to have 
a collegiate night set aside in 


which vou ean permit dancing | 


in your lobby. 

e—-Your band leader or organist 
ean either be appointed official 
coach for the next vear’s term or 
Zuest leader. 

: 2—HOTELS 

a—Tourists will start coming into 
town towards the end of the 
month. 3e sure you've some- 
thing in the hotel boxes to meet 
them. 

b-—Be sure von’re on 
bulletin board. 

e—Or have your program among 
the circulars Which always celut- 
ter up hotel desks. 

d—If your budget permits vou can 
leave the city’s leading news- 
paper at their door each morn- 
ing with your program pasted 
on the front page. It is not im- 
probable that the paper will also 
vive you a hreak since it will 
help hoost their prestige. Re- 
member there's a wholesale rate 
on newspapers too. 

e—The hotel dining room is no 
doubt anxious to get the after 
theatre crowd which leaves you 
wv great opening for sniping their 
menu. Perhaps they have a bar- 
vain club breakfast in the grill. 
If they do,, that makes a great 
tie-up with your bargain mat- 
inees. 


the hotel 


3—TOURISTS 
a—A xzreat many cities haye tour- 
ist camps. You cam reach this 
transient business easily by 
making a tie-up with the ground 
keeper. Almost each of the 
stunts listed in (2) ean operate 
at the. tourist camps. Now is 


Balaban & Katz © 
THEA TR ES 
are delightful vacation 
spots for the youngsters 
Bring them to This Theatre 
Every Week, during their 
School Vacation Period-— 
or send them. We have 
a keen sense of responsibility 
for their comfort and 
chaperoned. : 
6—THE WEATHER MAN 
| a—-Will find it safe in predicting 
| ¢pgol weather in your theatre, 
7—ICE COMPANIES 


Enjoyment when they e¢ome un- 


a—Are finding it tough plugging 


against the frigidaire gang, 
Why not a campaign in the 
papers at their expense? 
“Two ways to keep cool 
1—Use XXX Ice 
2—-At the Blank Theatre.” 
b—If this is possible you can also 
banner their trucks. 
8—MODEL HOMES 
a-—They'll be hot and bothered 
about their model homes in 
June. And incidentally they 
need attractions to draw the 
crowds. } Again the problem of 
not affecting your own box office 
is paramount but if you can 


errr iene ineneniee. te semanas 


a-—A contest 


A GAG FOR EVERY DAY! 


You're welcome to use any of the ideas sug 


gested here. Lou Goldberg 


; verybody else's files, 
of the Brooklyn-Paramount dug thru his and every y. 
and doped out this list of things he’s going to TRY to do in Brooklyn. 


He’s given himself 28 assignments. 


: 4h y C 
entitled to praise for putting al ee) tell PUBLIX OPINION, 


What are you going to do???? 


If he clicks on 7 of them, he's 
REAT hot-weather campaign, 


: ! 
$0 we can puss your brains around to the rest of the gang! 


P—SUMMER CAMPAIGN 
calculated to sell 
tickets for EACH WEEK during 
the summer should start in the 
middle of June. 


srab a great deal of the space b—In Kansas City several years 


usually devoted to this promo- 
tional activity of the paper it 
may be worth while. For in- 
stance you can have your organ- 
ist play the 
house. If the newspapers don't 
so for it. sell it to the dealer 
whose piano is on display. 


piano in the model | e- 


; 
: 
\ 


azo the Newman theatre con 
ducted a similar campaizen in 
conjunction with the Kansa 
City Star. 

Patrons of the theatre were in 
vited to participate in a : 
in which they were to 
the star and tithe of OLLI 

=n 


“BE ORGANIZATIONAL!” SAYS MICKEY 


Mickey Finn turned in this cartoon with an essay on the efficucy of 
the proper organizational spirit, He still claims he dreve the cart mort, 
despite the fact that the Editor saw one exactly like it in “Judge.” 
The only difference in Mickey's contribution and the one in “Judge” 
is that “Judge” had the cutlines shown below, while Mickey claimed 
that the cartoon represented the organizational-chart. in futuristic 
motif, of « certain theatre-manager's orperation up te the day that the 


district manager visited him. 


the time to elinch these loca- | 


tions. 
41—BEACHES 


a—BE CAREFUL YOU. DON'T 
PUBLICIZE BEACHES TOO 
MUCH (if at all). 

b—But, at the same time, realize 
that the newspapers always take 
cognizance of the opening of the 
beaches. Get your theatre per- 
sonality into them. If the units 
are playing your theatre take 


the girls to the beach, the pic- | 


ture editor will go for anything 
like this in June. 

c—Pick your windows and tie-up 
locations NOW. 


cation for cooling copy later. 
5—VACATION TRAILER _ 


a—The children will soon he out 
of school! and now is the time to 
educate their mothers to send 
them to YOUR theatre (where 
there are no laws against un- 
accompanied minors). The 
trailer copy below has been in 
use at the Balaban & Katz the- 
atres and is given as example: 


Anything near | 
the beaches will be a great lo-| 


Tueratricat Note 
After a very unfortunate experience with a mosquito in 


a New Jersey playhouse, the 5 Strongarm 


Brothers have 


enlarged their troupe to the extent of one Flit-gun sharp- 


shooter. —Anvr, 


As ae 


tures shown weekly at the New- 
man This necessitated they 
purchase of sixteen consecutive | 
tickets each week for sixteen | 
weeks The first few are pur- 
posely made very simple in or-| 
der to insure many contestants, | 
The newspaper is anxious to} 
keep up its summer circulation! 
and since the public must read 
the paper for details to find out! 
what the prizes will be, how! 
they may win one of them. and, 
for their answer blanks, it is a} 
xreat het for the paper 
\ll prizes are promoted by the 
paper 
Since this is a great promo- 
tional stunt for the paper you'll 
be able to vet a great deal of 
space Snipe their trucks——uose 
their newsbors or news stands 
etc... ete 

1O—REAL ESTATE 
Is there a real estate develop- 
ment opening near your city? 
If there is you'll find that they 
great deal of 
white space to tell the world 
about it. They are alWays anx- 
ious lO secure attractions to en- 
tice people to their “lot Your 
band leader or organist can do 
this for them (if it doesn’t in-! 
terfere with your box office). 
Make them use plenty of lineage! 
to tell who he is and what the 
hame of the WHOLE show is, 
Be sure that the development! 
is an honest one. of course 

1i—<iAS STATIONS 
They'll all be out on the roads! 
trying out the new car Why not) 

your posters up where they | 
count, Perhaps the cut rate cas 
station will run stuff suggesting 


pian to wse a 


that they see a show on what . oy 


motorists Save 
12——-PUBLIC WEDDING 

Select the newspaper that needs 
the lineage the most——a com- 
parison with last year’s figures 
will tip you off, 

Every merchant is anxious to 
call attention to his June Bride 
merchandise and a public wed- 
ding on your stage is made to 
order for them. 

The newspaper can get at least 
a double truck from the mer- 
chants plus the outfit for the 
lucky couple 

The stores will be glad to ex- 
hibit the prizes in their windows 
with full details as to when the 
Whom will take place. 

2 SURE TO “spor THE 
WEDDING WHEN you HAVE 


YOUR WORST BUSINESS as| 


of 
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THIS MEANS YOU! YELLIT! TELLIT!! SELL IT!!! 


If you have the original 
; iH 28 of the Saturday Eveni 

on top gina, ae merce of t ay Evening Post of May 11, (we told you to get * L 

a in’ tke our a Ge ee ieee ifsaivinge ABOUT PUBLIX THEATRES! THIS IS 4 PUBLIX FRE ITRE fy wig esse 

avout to the feature-story editor'of your b story, then you can take this reproduction and have a ph “Show the 

ized photos, local names, etc. Y your best paper, and with Saturday Evening P. ‘ i iscutecte sibce soe: fe oval 

Yb fei n fall aoe 2 ening Post precedent, he'll grab it, particularly when i 

eae use. hom: time to tum | 1s owll | paragraphs here that will make good co instituti. i a ve ait 

ham ea he nS Ka ary ean: enn ee ore ier 

, $ usiness—and brought the theatre to its i serbife eubli 

present high prestige before the public. 


When they first inaugurat : : 
the saloon. ated the plan, it was met by derisive jeers of wits and half-wits of that day when the theatre was regarded adj f 
od as an adjunct o 
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prepared to act if 
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had the patros ex- 
peranced anything 
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“MY 
ANOTHER THEATRE | ABDOMINAL HILARITY! |¥* & Pathe, and the crowing | LIES : | 
rooster in the trademark ' 
The Paramount Theatre, New- Pe poo teyyees lousy short sub-| the lady in her first ac a | oe anaes sig. head wee mes 
sikde he. Senaeadtinny:. salbouree & : ;serted a number of t 

Si wade, ‘opened ‘under SUKMIRIA @ gikenah’ Mintaan Mad u y “OQ00-00-00-0000-rr-00-00r!! | statements among ads corer 
aes RAL Geoninar at han suceet wartaie ik Which”, whiches Harry Rubin, on a seven-column spread for 
a vain attempt to lift a high one, | head of the Publix projection de- ot ee ene But the 
Truth” at the Publix Florida Thea- 


House Manager is Mr. Myron devoloped a hearty laugh when | Partment, “is a good 
’ way for an 
the projectionist, holding his sec-| operator to become known as a Ha Bg She cc alg be 
y popu 


ond one-reeler ready, let slip. It | humorous ex-projectionist.” contest 
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& complete and accurate knowl 
edge of the peak hours in his) thes 
atre, based not upon conjecture 
but upon, facts, must be: had * by 
every theatre manager for the effi- 
cient and economical operation of 
his theatre, according to. J.) ©; 
Strock, Supetvisor of Front House 
Operation for New York ‘Publix 
Theatres. Failure to comsider this 
in making out the schedule of the 
service force and im: pregram plan- 
ning is suicidal. 

“A: Manager today,” declared 
Strock, “who does not’ think. of 
Service in the same manner as he 
regards advertising, program 
building or any other major fea- 
ture of his Theatre is overlooking 
a box office bet. As it is the busi- 
ness of the advertising department 
to get people into the theatre, so 
it is the obligation of the Service 
Department to properly direct and 
move patrons so that the greatest 
possible ‘turnover’ is obtained.’’| 

The only true standard by which 
any service force should be judged, | 
is its ability to handle the great- 
est number of people in the short- 
est space of time, with the least 
possible confusion, That means 
keeping the seats wann. 

“The only thing any theatre has} 
to sell is Seats. A manager should 
see every seat is filled, so long as 
he has people to fill them. He/ 


* must so enthuse his service force, | 


that each individual usher will feel | 
a sense of pride.in selling all seats 
including single seats in his aisle 
or section. ‘No single seats’ is an 
excellent working motto for any 
theatre. 

“To have a tight operation, | 
nothing must be left to guess | 
work. Each of the New York the- 
atres has made a chart of hourly 
attendance, over a period of from 
five to eight weeks; making one) 
chart for week days, one for Sat- 
urdays and one for Sundays. Fig- 
ures used for making these charts 
are gotten from hourly box office 
reports. These charts show very} 
clearly the peak periods and the 
slow periods. Om these are pre- 
dicted the charts of ushers’ details, 
showing the number and location 
of ushers each hour, as well as| 


times of relief. If this second|_ 


chart is carefully made, the house | 
will. be properly covered at all | 


times with a minimum of man/& 


power. 

“Sehedules should be made out 
based on the first chart, so that 
‘breaks’ come at the most advan- 
tageous times from a box office 
standpoint. Not to consider this 
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rom @ clicker count of all 


rsons entering the Brooklyn-Paramount 


what che peak hours of the theatre are, The vertical column on the big charts indicates the 


M solaslas this. tow Gauin and ae 


hours indicated, 


Tumn shows the hour, The ruled blocks im the smaller charts show che 
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in schedule making and program | § 


making is suicidal. |e 


“The next important step fs the | 
careful. use of clickers and spill-} 


cards, so that the management | 
always knows when people will|% 
leave and from what parts of the|@ 


house. The 


announcements of | #7 


waits at the box office and the! § 


calling for short waits are based 


entirely on spill-card information. | % 
NEW. YORK § PARA-/% 


“The 
MOUNT would never have been 
able to handle enough people to 
break the house record last week 


with THE LETTER and RUDY|# 


VALLEE, if the management had 
not had exact knowledge of con- 
ditions in the house at all times, 
This knowledge was gained by the 
methods just described. Such in- 
formation is no more important in 
New York than anywhere else,’’ 
This chart was first used by, EB. 
T. Leaper, present manager of the 
New York Paramount Theatre, in 
the Balaban & Katz Tivoli Theatre, 
Chicago, in 1923 when he was 
manager of that theatre. 


STUDIO IN LONDON 


Paramount may establish a 
sound studio in London to make 
talking shorts. S. Jay Kaufman 
recently left for the British metro- 
polis where he will join Walter 
Wanger. Kaufman may be placed 
ia directorial charge of the studio, 


oe rapa Managerial Staffs yet in charge of Chicago theatres effective May 6, [929 
according to an announcement of L, H. Dally and C. F. Stroedel, Supervisor Theatr *hi- 
cago for Publix-Balaban and Katz. "7 Pe ina res Nee 
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Supervisor of South & Loop Theatres 
Supervisor of North & West Theatres. 
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EXECUTIVE OFFICES 


Mr. L. H. Dally 
Mr..C. F. Strodel 


ORIENTAL 
Mr. E. E. D’Donnell 
a Hy bye MM. ow 
Mr. J. Randolph RB. : ene 


PARADISE 


NARDING RIVIERA 


- Dave Baladan 
~ RB. L, Kaiver 
. B. W. Feldman 
UNITED ARTISTS 
Mr. W. RR 
Mr. C, Christianson 
Mr. J. R. Thomaon 
REGAL 


Mr. I. M. Faggen 
Mr. D. J. Brooks 


Mr. 8. Goldfinger 
Mr. L. C. Walrath 
Mr. A. Leonard 
MeVICKERS 
ir. G. L. Brandt 
it, W. Holden 
Mr, D, R. Kennedy 
CENTRAL PARK 
Mr. I. M. Schwarte 


Mr. M. Zidman 


SENATE 


. KH. J. Potter 
. E. M. Worsham 


newspaper “terms” contest to pub- AYE: w fj 
lielue the showing of “Gentien.,| WINGART BACK AT STUDIO 
of the Press,” —_ 

The newspaper printed a gloss-| 
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Earl Wingart, who has just re-| © 


ary of popular newspaper terms) turned from the coast, resumed his | = 


not generally known to laymen. 
aud: ound and theatre, °!@ Position as production press; 
pasnes as prizes. Stories were run "ePresentative for Paramount - 
n ni @ week in ad-! Long Island studi 
vance of the showing. Taylor tied | former prnbs heh Pig, 
in the n appearance of! per editor, who 
Anite Stave ie Publix Re- bape jal 0 9) uring | Win-| 
yue in the les and got most sa joined the staff of | 
excellent results, the New York Telegram, 
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ENGRAVER’S BENDAY CHART (PART 4) 


Five Part Serial which PUBLIX OPINION is running in every issue, The illustration below represents one-fifth of an engravers chart of 
ou send an art-layout to your engraver, frequently you can add to its beauty and eye-catching effectiveness by specifying certain 
ed drawings or lettering. Clip this one out, and file it until you have all five parts. Then paste them together and mount them on 
it in your advertising-office as a constant and easy reminder for bettering your engravings when you order them. Your engraver 
these shade-effect-screens he has. Perhaps he does not have all of them. He'll have some, anyway. DON’T CONFUSE THIS CHART 
is with the CELLULOID SHADING PROCESS we recently sent you. This is an entirely different process, and is more costly and not as 
| shading-sheet process, although your engraver will try to sell you the more expensive idea of having your benday tints “stripped in” by 
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i/MANAGERS SELL|TWO BIG BROADWAY |FOUR ACE HOUSES) “t#A0? 70 Fr xest 


) PAPERS FOR BIG te oe ee ARE NOW CALLED | Effective May l1ith Paul Mich- 
| BALLYHOO On May 25, the Rivoli and “PARAMOUNT?” sé aud was assigned as operator man- 


Rialto Theatres iyetenduneied si goo wdipe agent ion arias aa i 
ST UY ey adopt a complete all-sound policy, ‘Kanghent ge F fi 
) Modeled after the account of the in which every unit of the pro- I rd th th “Digan Mr. Perennial, Ceenater 
“ r-selling contest between | gram will be either sound-film or| * accordance wi e new po'l-| red to the Park, Ft. Fairfield. 

|the aout of ceremonies and or- | disc. |ey, recently reported in Publix : 


ganist of the Rivera Theatre, Keagstee: of changing the names of | 
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fee- 2! Omaha, which appeared in a for-|MALOTTE TO PORTLAND | aii Publix ace houses to “Para-| COPY-TIP! 
gine mer issue of Pantie a eau STANLEIGH mapomg’s Saget sncinea mount,” the following theatres had | 2 ‘ 
Manager Roy mart, o erly solo organist at the Olympia i by May) Di APE 
pt Palm Beach, Fla. staged a similar | ~peatre, Miami, Florida opens at hove ree ere f Here’s another piece of 
ve contest between two of his thea-|tne Portland Theatre, Portland | F copy you can adapt for an 


tre managers which netted over 70 Oregon, on May 30th, replacing “Riviera,” Omaha; “Capitol,” 
eS See ee ee ote Cedar Rapids; “Capitol,” Des’ 
paper of the town, 15 inches o ak ohana, wh S : : aay eee 
which were on the front page. HAR! HAR! HAR! Moines; “Riviera,” Waterloo, Ia. 
W. H. Hemphill, manager of the The scarlet-coated spieler who | 
Kettler, and Irwin R. Waite, man-|has been standing at 44th &| PUBLIX SOLE OWNERS 
ager of the Arcade Theatre, fig-| Broadway, half a block oo the | 
red in the contest. The men| ‘Alibi’, yammering at Broadway 
ovat at it in all seriousness, | crowds, claims that he has been With the completion of pyrenave 
Hemphill selling 300 papers and | mistaken for the first robin of the | of the Radio-Keith-Orpheum inter- 
Waite, 176. spring, but denies that employees | ost in the ‘Metropolitan’ and “St. 


of the Paramount theatre shot at a lix | 
“It rained all Saturday after- him under misapprehension .that James Theatre’ in Boston, Publix 


noon,” writes City Manager Smart, | he was a British soldier, according | {8 20W in complete caurones of 
“otherwise our managers would/to Bob Weitman, of the Rialto | these properties, both of which are | 
have made even a more outstand-| Theatre who “a rr} getting gol exceptionally fine links in the Pub- | 

hit of the proposition. Every-| olous since the 4-Marxmen have/)i, ohain, 
Seay in town was talking about the commenced to infest his theatre. 


‘| stunt. evuaecuaaennennstetsa 
“We wish to thank PUBLIX 
JOPINION for the suggestion of 
| this stunt.” 


institutional spot in your 
newspaper ads, and for a 
short institutional trailer on 
your screen. Pick it up, 
and USE it! 


So MUCH Entertainment | 


At Such SMALL Ad- 


micsion Cost! 
Never before has_ it 
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an 
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49313 


ever been possible for 
us to give you so much 
entertainment, and such 
fine entertainment as 
NOW! 
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The Living-Screen, 
perfected, is the miracle 
that makes it possible! 


/ 
| 
| 
All the great new | 
| 
/ 
| 


“ALL-SOUND” ON COAST 


seq? 
Watch Your o The Los Angeles ‘‘Paramount”, | 
-j}last of the Publix Pacific coast | 


There is only one “S” in division of theatres to retain stage- | 
“The DeSert Song.” Don't =| show units, will go ‘all-sound” 


tunes, stars, acts, art- 
ists, are INTIMATELY 
presented CLOSHUP to 
you, better even than 


their personal appear- 
ance could be! 


ee These huge new shows 
make it double-'s” or it will a, alla 
LAKELAND CLOSES Dinka pone pettous. Ma Flt meet _Drase Show units lear entertainment that you 
r sell ‘em a :|ing New York will now mark can't afford to miss a 
The Palace Lakeland, closed)? you're 9 to bree single one! 
8th for an indefinite period, . ft. It's “* "not Minneapolis as their farthest west 


point, Des Moines and Omaha hav- 


rdreaux, manager of| 
Bo 4 |ing also gone ‘‘all-sound”’ recently. 
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BARRY GIVES 
OUTLINE OF COURSE 


AT} AN — SCHOOL 


“Lindbers 


Anniversar 
k; Pa ra~ 


of 


Navy Day 
, Know Your Cit 
Day, Armis 
Do lar Day Se 


ien Holiday S 


ty 
LY 


Importanc nee of 
al 

STam 

theatre’s 
features as 
derstanding 


Or R COMMUN 
mmunity pst at 

se theatre profits—in- 
ignorance of community 


it loss of dollars—how 


community—contacts | 


_ NOTICE: ! 


In thn’ there issues sa vealed are 
to follow, PUBLIX OPIN: 
ION will carry detailed 
articles on the more im- 
portant subjects listed im 
the outline a below, 


AMY MI He ati eu PERREAULT tN 
for information——the 
factor-knowledge of 
bt selec 
appeal—-as 
it affe 
arrangement, 
City lines, | 
tory 


ight : 
location and 
district, etc.— 
trolley, 
serby traffic- 
regards ordinar 
atre (departm 


lice, fire, employment 
Ss, etc, j——-newspapers, cover 
personnel including ever 


iber—instances of effect 
new spaper relationship — civ 


s that have strong loca 


—local 


details 


compe i¢ 
know local 


a capable 


sant oe | MERCHANTS ~ 


3. FOL LOW THROU GH 


Institutional 


dividual pr am selli ere | tl Bre pad way Melody.” Note the use of 


od oecaslonals. out of STUNNING Tas 


MAMORD 


ibil lit ties 
s due to talking p 


iren patronage, etc. 


ary ES R ESISTAN( ES 


sonalit 


ies, progeast un taunt ae i GREAT FEATURE 


of- mouth ~Aoeal 
maintenance hakioat. 
SALES STIMIT Li AN TS 
utter necessity of the local 
Manager understanding his com- 


mun —calendared events, which 
besides o ffering booking and pro- ballotins- 
gram. arrangement possibilities, rie aera: sa: 
can stimulate merchandising be-~ | 
catise of the timeliness of appeal, | BROADWAY'S 
novelty of appeal, seasonal appeal, Newest Attraction 
ative advertising possibili- 
-_ete.—importance of advance 
warning calendar—400 “evente’ | 
throughout a year. all offering 
certain co-operative advertising | 
possibilities, for instance — New | 
Year’s, Theatre Anniversary, News- 
Paper Day, St. Valentine’s Day, | 
Lincoln’s Birthday, Washington’s | 
Birthday, Easter, Mother’s Day, 
Air Mail Week, April Fool’s Day, | 
St. Patrick’s Day, Appreciation | d 
Week, Lee’s Birthday, Arbor Day, Richard’ 


CLOTHING sad 
FURNISHINGS 
AL POPULAR PRICES 


Music Week, Memorial Day, Straw | 
‘Hat Day, Father’s Day, Boy’s | 


= ee Melody 


Here is a splendid example of this type of advertis ing.. By employ 
i{dvertising for Publix. Sheu’'s egeeng Theatre, Buffalo, was able to get 


ing 


; 


“Broadway” ind ‘Broad ay Melody” 


Te Oe KPa) TO See Ts om 
ee a _. 


that knowledge. reps a 
ADVE RTISING MATERIALS | winde 
ises —~ lithos +— Polos} al 
heralds and other dis- | 
tter-—cut outs—anim- |or 
lock paper—ad- | clean 
cards sign | touches 
aints-— ay materi als | ete 
foils ign papers, etc. n 
MEA H ANIC S OF PRINTING value | ot 
measurement—type sales iter 
& -——- monotype ——} fo 
hotoengraving-— | Men 
mats— stereos-— | space | is 
né wapene r com-| 
A its from ex- 
s for local | 
3 film——lim-j 
rinting be- 
j speed, | 


CAMPAIGN ANALYSIS 


within the theatre— 


Marquee and lobby—outdoor—/ } 


newspaper display, and directory 
als—co-operative advertising ac- 
tivities—amusement page readers 


'—word of mouth. 


1O. SELLING WITHIN THE 
THE ATRE 


oveit 


s instances | 
is- | stadiw 
beaches, 
| Aboard: t 
uted material c. kites - 
IOBBY AND MAROURE /|¢d materi 
r > advantacce—« limitation 
posting— 
| sheets for 
ement | ucts—-34> 


' magic word, “BROAD iy. a Tevlens J 


in the Buffalo Sunday 


OUR DISTILLED SOLVENT CLEANS .BETTER 
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‘New Marvel of Talking; Saging. Dancang, Scr 


er > Held for Second Week a4 De Luxe Howe of thas 


hy A peta — | Record Crowde Attendins 


‘yond "The Broadway Mehady 
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“The Broadway Meiedy” Creates 


Tours, Say Many 


Anata Post Scores ! Senile 
| Sucemm aa Blonde “Vamp” 


ci oral Showing of 
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ae NEWSPAPER CONTEST 


rs C. B. Taylor, Director of Publicity and Advertising for Publix-Shea’s Buffalo Theatre, arranged this tie- 


15. NEWSPAPER ADVERTIS- up with the Buffalo Evening News whereby the newspaper printed 25,000 of these bulletins which were dis- 
dther ING tributed at the theatre and elsewhere. In addition to this, the newspaper widely heralded the contest with daily Ht 
1 Display ad—-directory ad—prin- news stories and tickler campaign. me ||| 
ciples of lay out such as size, The contest idea was taken from the manual on “Gentlemen of the Press” prepared by the Home Office 
shape, surrounding material, white Advertising Department. 
space, climax, focal point, balance, | ‘ 


illustration, adaptation of cuits, 
borders, rules, sig. cuts—-when to 
use the producer and distributor 


the thea- trade mark-——the value of “‘One Of i 7 
b for the|The Publix Theatres,” “Home of || “GENTLEMEN OF THE PRESS” AN ALL-TALKING SENSATION —[wemsx] SHEA’S BUFFALO |“ 


Dison Ceclnete eA a it oeseeeT Seas capes deve AAS sabe «tt aes of the 


¢ Paramount Pictures’’——-theatre ad- Drama i peaonyeM 
_—— the i Herepaary le | “ ” Fair and Press” 
tt i. | tess. and telephone number —| “tigny Pole Huston A “Marvel” For vem | BUFFALO EVENING NEWS | ta 
mot the) headlines — principles of copy -—| bx te hog ving evr singe, iiceaithe:. ‘tubes! Vas oO eowaen cae 
G . rer to have ona « . 14 a »4 - * pment ae 
® the|importance of copy as the selling ire gtd fend ae uve Keroet Tete of, | Eady Mae 2, is fae eae BUFFALO, N. ¥,WEEK BEGINNING FRIDAY, MAY 7 
5 : + kp pr el pg p evRita x company was Rusell Coons, 
chants | factor —— supplemental units -— of Ren hat ttl tt chet | “hy tu play on emgh sd be | ne, a te Bow ‘“ ” 
F aye ‘Creede 7, : | Everumg Pose 
actor upplemental nits i Gaeeeceiceeecec: (Seep. © “GENTLEMEN OF THE PRESS” COMING TO TOWN 
. ae o pera thes Ferg Ry at j tasmeue etage ctor whee leters mering Pig agp hero reo Sse as - 
Tae of pictures loéal copy for local | wrk pei actettly eectied eal Pert eer Pld a nen Fook He’ll Thrill You ! || Latest All-Talking “Partmount Picture Opens on Friday at 
ates sales—-play date—arranging your true ld | sel be shew oe She's Badia be: | F7™, the photeorphon, Desens Shea's Bu@ale With Famous Stage Star 
tion “of win-|1 t for the C ito | Dr, grt hes se | ee IS ae ang Ae | Et Va lan Heading Groat Cast 
7 ‘ ay ou or e ompos or——twen- | Ge bbind preapeh on the sainds | Knows vaudertle,” plligg Bea . ae ee woth poife at 
sromi-|ty-four common mistakes in thea-| to "pan dh lta |r Ses Fam fon a ng wea eed ty EVENING NEWS OFFERS PRIZES IN BIG CONTEST 
_.|tre lay out-—teaser ads—scatter | “ramen oh Pp te | Ps tape pen. | etme ad me tng aR AI se 
| ads-—novelty ads—-newspaper ad-| Lg lcm ands | tne lr en age | eee, oe prance Wh Hones aS mppereng ce of fen ge ‘ 
fra-|vertising as regards circulation, | fon cn a su, ae oh | od es a so en Oe med ses, Wile peionel wt Sec siDede, Dopamine Eseby, Uhey 2. 
iy crea eer ee page See creel teres Sree | Sas ames tate ees | sed Sto” Friend, rer ria na niowneenpprepaiaairar’ fa paagdary 
political rates, district coverage, morning | (meas warty | Fetherwen, be haps geen om | aston Assures Novices se dye? dary hg anempronel gg red 
fsing | and evening newspapers, Sunday | “paca esugtl i cole hcsgge Prin BE Sp MEA SP OO idle ger atan loci eos adtacteers 
‘ Dita | 5 tr ‘ .. fal, Woker Huston, famess Newspaper life ox it iw lived = the comedian, cranslaces 4 miner 
musement page, street sales cc oe whe hes meni; boone ae ocd Wathen | fon ants pions pix: th 
of book | * , ns bony ame wey hens of ch asking | part once on of 
radio | D°WsPaper values ete.—the amuse- be tate ; Mr Sj eA faa ee Tae ey oe, he See oS 
leg? i thee Pomneune r, , i Eugene Peremnowat Glick: pert of « aewmpeper- | one evrcyene . 
‘flo ment rate—arguments pro and/| Sy tain the inaiiere “Dusen “Under, the} worms ter feBrw singe arses: = fen, tae beeen he fescmamen of | mands him. Phe charecocemcen i ot 
rists, a pcpoetion Se are am | Ein.” . son Peas | ‘Alec all” an Hone, “he Kae mock ae hs fay in, rc a og, lr cx prengalc piel ars 
ete, | CoM——what the local manager can | : EO i i a 8 Fe me al ma erica pee meg AE le precl, om: Pleyrrg ie: Maer 
“| do for rate adjustment, ete. ee adie ets (Pa fier alpen per eee SS eae, 
& your Jes Oise Soaseasitel hate | net Se ake ee ae ceca ke ene coe Ani Mien oka rlperdl Pit Detnagl rer metny a 
ur u-|16. NEWSPAPER CO-OPERA-| =~ ten mall tg, thee thy | Sr ar fae ok imran an om es mnt, ew od | peace ce ‘te 
JU scommu pdb 7 | Fram convent te scram vamp may | Country whe spoke idee che: “Owe of | = mucrephone” sng could beng co the xz. pase ag ation cnt oe 
é follow up TIVE ADVERTISING AR ig eRe pe dtp rhgg yd a ot ie tannniiuellsn hr em pease rmansur pagar 
@gainst cir-| The newspaper wants circula-| See Os Sed ark be eee beta | rer eee, Sop ia veins wate as | The de ek Pee bes 
vs i the Pres,” whech will toe shown ac | Whavever was his name, anyhow?’ Mis daleg playlet, “The Bishep’s Candle | achiewed wih” mepceducsee 
lities— tion and therefore reader interest Sina Baie Sopmong Feder, May | seme of cme —- nae ae pag te ag claly lacy 
ny expen-|—- your opportunities — contact | Pralgrusaacysp high Tore a * BES FE orl ger diempuccseg 
e pe y bp act, ll. onic m4! Original § srt hel gycafig om Haro yen 
rtis ants in| points at the newspaper office— rome shh tens Bes Yor, | [=|Szea ass 
E ns why tie-up possibilities on pages, of swdac | Sx scars whe “sagpmared a py lr aman epics 


ing ac-/ sports, radio, classified ads, wom- 
theatre— | an’s page, book page, automobile | 


Tative ac-| section etc.—theatre passes as a/| FIRST Prize 
prize for newspaper contests ——| $2 5 
newspaper contests —— merchants | metry 

aie PAGE co-operative advertising pages — SECOND PRizy 
‘te newspaper-——|sales resistance by newspaper-— | 2 Oo 
contacts | sales resistance by merchants —) anaes 

al for io-| preparing the merchants coopera- THIRD Prize 

angles - tive advertising page—its value to} $ ] 5 

wants | the theatre—its value to the news- Scie i 

usement| paper——its value to the merchants, o Pony 
etc. 
= rrr Pm 
ECORD TIE-UP! miu 
—_- —- ie io ex, Of the Preag” / 

highlights of the Blue Ribbon Month campaign | SS. 
States Theatres was this effective tie-up with | Salo = 
Co. In addition to distributing the insert SS 
parcel wrapped by countless music stores | gO the ae Seas foto Me 
Great States operates, the windows of these Se at pen = 
ith selling streamers and extensive space was pur- coe oe ee | 
y in newspapers, all of the ad copy prominently Ae an? Sls wi Fs 
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he * 
| ; Hl 
“et Wrong abeur fren high athe che anewers ‘Sieh a the : The 
haa hel, Pwture te be > Buf, the: 1S w, 
the there Laie | i—y Pens £, s chendeced % ‘alo Che Pie the fe Six Pree net Suet of news. 
Par Ste talkin alee Hise 2 vtorere “wae it eligible sheibie mans be rec, NG the week ; charncaes” $58 denen ener of 
Pree ea cane tm “Gece, Pat Stick Primembers of she pees! 3 the Buffalo F “Genclemen of | merges <a Hac, ne The che 
| eine Netlong. seery thar wig 3—Buh 6 —Lobeter Press, mening New; by, } peedec foe Paremsnncs femee * che 
i ar rs 4$—Dead Lt, Aiton 7—~Case Wack L Reon oe Enday of j Sromeang Faas oil F Seay a. Pinos 
Lh tie — 3—Coab 8—Cali, it Bead It ae J The May 3 Shee's Bug, 
%W—For, By IS—ay Ne Oukleys™ on. © i 
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_ bogeroue — — ~ fea- 
a ik & | tured in a Christie Talkin ay, to 
: OPERE A BY |be released by Siransens, with 


lix Opinion are without doubt 


the most inspiring and educa- Wilson. 


A R A MOU | production started on Florence 
Dear Mr. Serkowich: : P NT | Ryerson’s farce comedy play, “Ad- 
i vice to Husbands,” and with Har- 
The inet ewe peers of Fey SN aS rison Ford playing opposite Miss 
} 
) 


Paramount will film the first 


tional of any that preceded 
them. 


original operetta, written especial-| 


y for the vocal picture screen. AD ws TIP rr 


Please accept congratulations > Bolton uthor of “Sally.” 
and heartfelt thanks from my bea ‘ Ht ; ef ” “Pit the Tr in| 
sauhdied 1 for your energy olly Preferred, i e Trail, 

and thoroughness in preparing and other notable music produc- copy for newspaper ads, 


When you're writing 


these for our guidance. tions, will write the libretto and/{ trailers, posters, or news- 
Yours for bigger and better | Ernst Lubitsch will direct it. Lu- egy : Sas 
Publix Opinions. bitsch and Bolton are now work-|} StO™es remember that it's 


the load you’re trying to 
deliver, not the vehicle. 
Ask yourself if the mes- 


Ss. DANNENBERG ing out the preliminary plans for 
Manager, Toledo-Paramount the production in New York. 


ES 5 Rewnewich Dealer near sou Kienp this het sod 
feah bo bear these records, No oblignuien of cures. 


: ceitap anit eee This singing, talking and pig sage first arrests atten- 
NE Nal oy hy ng oo vaShanesnnieda at ele ae ing operetta is to be produced on|4 tion, then creates a desire 


ted by Arend fobmeon For Tre 
“THE WOLF SONG" 
o (Moana T Love You) 
seigenteaes Setar" 
“LUCKY BOY" 
My Morher's Byes by Fresh Mone 
end by Back Drmny's Orchestre 
“LADY OF THE PAVEMENTS” 


came to the rescue last week / Hollywood and within a fortnight/+ things are not dominantly 


ailer copy on the r 
behing ley SLL ake cose that 1 |rellearsals of the pretentious cho-|} present — throw it away 
made good use of it in the cur. | TUS Bumbers will start and fa-|{ and start over again. The 


rent issue of the weekly pro- | mous Broadway musical stars will prettiest art-work, or lay- 


£ 
3 
ee 


re ot Gor Me? by Bart an st 
each rp a gram, WHAT A TEXT BOOK | pe selected for the important roles. out in the world is only 
BROADWAY, MELODY” FOR THEATRE MANSGHR | According to Mr. Schulberg the|? costly and useless effort 
yd Ye Wore Mean Por Me gy A YERAR’S VOLUME OF PUB- Oo & : s ‘ y ‘ ieless eno 
: a eee at TE LIX OPINION WILL MAKE! story will afford Lubitsch unusual) + without it. 
eae tole Mpa mtcge reser ean Sincerely, opportunities to bring out all the —A. M. BOTSFORD 


J. J. DEMPSEY eharm and color which have Director of Advertising and 


: i Publicity 
Menager Strand Theatre, marked all of his previous screen Wein Weesires iCebn 


Dorchester, Mass. | successes. 


ee Brunswick Theme Song Records 


} 
/ 
| 
“PUBLIX OPINION” sure ja lavish scale at the studios in impulse. If those two 


W RAD lo $ 


Here are some tear sheets from the sixteen page special Brooklyn-Paramount Spring Radi 
Standard Union, one of the most influential of Brooklyn Newspapers. ee 

Note the splendid spread which the theatre gets on the front page of the supplement, i 
nently features the theatre. At the right hand corner are some specimens of publicity stories 
seminated throughout the supplement, 


Taking the tip that originated || 
in Indianapolis at the “Indiana! (__—_ 

Theatre,” and was reported in 

PUBLIX OPINION, Lou Goldberg 

of the Brooklyn-Paramount Thea- 

tre staged a lent” radio show in 

the mezz e and basement-lounge 

that brought tremendous results, Pg =n ae 


By going t managers of the —_— 


_ |  @ Ginee: 
; , | === ‘Lo ye 
olay advertising departments of | -- ol lay in wt | 
each of the eWapApETH i Brook- i WALTHALS (lis 4 , ALL AS ao 
wadio deniers and Jodhere ta stage) il Jeatures the aii endorsed by P i) 
"the newspapers. 1@ sponsor- i | : The 1B Y : 
gece! | ep osg Ley |}  AMBAD _| 
Ppa cetthypatdine 9.9 i of which PAUL ASH says: i] & 


was thea- i 
“Ah! Here at last) i Bf) : 

a eee 

is perfect i | ease 


SORA. Ao, tone 


WARNING!! | | me 2 a al Wace teat 


Horse \ 


THE SYMPHONIC SERIES 


= deny, mallow a 
Sr chan, Pow! Aad teaely mowed |} 


if yon do this stunt be 
sure to insist that your 
program DOMINATES 
everything in the cam- 
paign. Otherwise the pub- 
lic will think you've leas- 
et] your theatre to the ra- 
dio show and the usual 
policy is abandoned for 
the week. If you fail to 
do this you'll kill your 
own business as well as 
the radio crowds. Every 
ad must contain the high- 
lights of your program 
and the show is billed: 
PARAMOUNT’S GALA ci de. ot 
WHOOPEE WEEK with : ae aan ae 
MARY BRIAN in “THE | | i Liberal Atiowance fer Your 8° 
MAN I LOVE.” EXTRA 
ADDED ATTRACTION: 
BROOKLYN’S JULY RA- 
DIO-SHOW. 
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knock 
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front page of the pup) i) To be Seen at ONK-Sctwar, — 
gram and picture. es . 
Mr. Goldberg says the idea as {| and at the Brooklyn Paramount RADIO SHOW! 


med 3 x OPINION RS, 
|. “Mighty Monarch of the Air”? [ 


worked perfectly, and easily, and| =a 
that co-operation was ridiculously | a 
easy to enlist. n fact it was so — 
easy that he amplified the idea 
considerably. 
The radio displays were all) 
brought into the theatre by the/ 
dealers who kept an attendant! 
present at each model all the time. 
No one was permitted to play the 
radios, however, as that would) 
> interfered with the show.| ——~--—— POE Aria Gee oe CG i anager 
Also Manager McCurdy obtained | amano 7 epee ey at : +s 
an laa ropcuaniaen ta re or| ae ae without be atmos- | supplement with free publicity for! a cent, either, and most of the work | 2008 
thet of the au | Phere of cold commercialism that/ radio sets or selling radio ads on|is done for you by someone els / 
The idea proved’ ad’ prueniaa’ es! usually surrounds a radio show. | the basis of giving a free news-plug! who is eager and enthusiastic 1 ciel 
to each radio set. The radio deal-| it. ’ sastic about) & 


the dealers that a number of them| On this page PUBLIX OPINION | ore are anxious for the opportunit 
rs ; ? s ne or Ly 


carriec aqs severa mes Zz reproc 80) { 7 special 8 up- To ] A l you j - t bes ak y " 
| , l t ad durin 0 luc es some of th e § ! t t r r - r . 7 | aC a re 
C “ , using A p 78) of Ric h- | le ¢ nt ayes tc totes ‘ | 0 ge a f ee million de i] ar, pe pula yo ao 3 an _ di t 
the week siT ‘4 } e he p me pe x Oy ) Ziv od y 1 ani “a | show-room and @ ready made au-' itso tha you assure yo self rf all 
. & ) Gast ur ( é : 


ard Dix as an eye-catcher | of what was done. If y« is i 
d epye-catcner. : Bs as { . u s | at +1; 
A two-frame traile the | " hie . be do thi 0h dience, and are willing that the t Vv . : 
ee trailer on the! one of the theatres, or all of the! theatre get the benefit " | the advertising and publicity that} 
screen called attention to the radio! Publix theatres in your town, be! tr acti mn pe cgalay wid . 
ignliave heinc ‘ ¢ a] 7 >| * we Ya _ | SFactions, 
mn being spon ee Pe sg sure to start it off first by calling a} 
ooklyn newspapers ; ; : : 
m ie kg ye io si eukae ale ail conference of the newspaper man-|_ And the window displays you get 
menvion any newspaper or rac 10! avers. Get the Ih tc. ree vive | radio stores, the banners you get After you’ve : : 
¢| gers. Get them all to agree to give | 8 you get you've put that one over, 


set by name. The dealers felt that 6 : : 
Mees sds | sore ji } On radio-delivery wagons, the in-! «it hac! 
theatre concess We th | you Page One of the su ylement. , Bons, the in-| sit back and we be 
the atre concession was worth Ph | gerts you get on, Re atie otis i ¢ tit for the auto deal-| 


. : R o «| and e thi insi space sas A. rs “ » Fa 
fifteen or twenty thousand d lars | ane boi vird of the inside space for mailing lists, all make up sweet ers to come at you—and the vari. | o™e 
to them, since it provided a beauti-| stories about your current and blici ,. | ous othe be = « 

| ) } ; publicity to put across any week’s °US Other commercial interests whi 
ful Prag! wig free with a ready-| coming attractions. Don’t let them | program you want to stage a hot can be grouped by the news: hte, 
made high class crowd to inspect! mz ; ; NEM Ra) va Sihabeintete, 64 *y the newspaper! 
4 > ji ie }make the mistake of filling the| campaign for, It doesn t cost you! display-space Pa i P very 
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the combined radio interests 
your town can get for you. 


IS STORY IN 
JBLIC” GUIDES 


The legittmate theatre, usually 
known as ‘“Broadway,’’ is in a 
panic today, with many of its tem- 
ples dark and many of its priests 
and vestals rushing about the 
streets of the walled city, crying 
| out that the movie vandals are at 
\the gates of tha citadel at last. 

To hear them wail, one would 
suppose that the old battle 


if “The New Republic,” a magazine for 
bm the typewriter of Lloyd Lewis, pio- 
img and publicity staff of the Balaban | 


| 
| 
| 
| 


|is about to result in the extinction 
of art, culture and the revered 
British aecent. The movies, armed 
now with new electrical catapults 


all but taken the modern Rome. 
| Years ago, out in the provinces, 
ithe films conquered the legitimate 


| theaters of ‘‘the road.’’ Not only 
that: the barbarians clubbed 
and chased those pious mis- 


sionaries, the Chautauquans. Next 
|they captured Broadway’s strolling 
half-brothers, the vaucevillians, 
j\enslaving them to work four and 
five times a day in the pagan tem- 
|ples which tr vandals have erec- 
ted everywhere. And now, as the 
| Visigoths prepare to take the capi- 


|ecover that the cold-blooded bank- 
|ers of the citadel itself are financ- 
ling the invasion. 


|talking pictures, backed by enor- 
mous capital, that has caused the 
|panic. In reality it is the success 
lin New York of that provincial 
institution, the big moving-picture 
i theatre, that is responsible. 

Only in the past year has Broad- 
| way awakened to the fact that the 
| colossal film house, known to the 
|trade as the “de luxe’’ theater, 
| has 


Lioyd Lewis 
PUBLIX OPERATES 
“CRITERION” 


Beginning May 13, 
over the operation of the Criterion |ious in the “sticks.” 


‘tinue as Broadway’s best 


show’ sound-films theatre Broadway, 


Southern Managers—Attention! 


All Sound houses in Texas, Oklahoma and Arkansas; North and 
South Carolina; Georgia, Alabama and Tennessee; Florida—please 
note! 

Below is a sample of report that you are to send in immediately at 
the end of each change of program to Blanche Boyle, Room 906E, 
Paramount Building, giving audience reaction on the entire program 
and especially on all sound shorts. Many reports are coming in giving 
the program schedules but omitting the audience reaction and this 
latter information is very necessary in booking short subjects to your 
theatre. 

Effective immediately please mail this report Air Mail or Special 
Delivery at the conclusion of each change of program. 

Buancne Bray Boyte, Publix Booking Dept. 
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Rit". cerry Columbia, 6.0. _pate April 15°20, 1929 
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he meant nothing t the box office here. 
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end the mijority of the comments were fine. 
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| between the drama and the films |} 


|and strange talking devices, have} 


|tal, it sickens the priests to dis- | 


Superficially, it is the advent of | 


been as successful in New 
Publix took | York ag it was for a decade prev- 
Ten years | 
Theatre, New York. It will con-|ago, when the Capitol Theater, it- | 
“road |self immense in size, opened on 
the legitimate drama 
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THE DE LUXE PICTURE PALACE 


By Lloyd Lewis 


Reprinted from “‘The New Republic” of March 27, 1929, by permission. 
the executive staff of Balaban & Katz—-Publix Theatres. 


viewed it as-a sort of amiable be- | 


i 
} 
| 


hemoth, likely to attract little | 
more than the chronic movie-| 
going public. Which was about | 
what happened. But the Capitol | 
was not a typical “de luxe’ film 
house, as that institution has since 
become standardized over the 
country. Two years before the 
Capitol opened, the progenitor of 
the now accepted type was built in 
Chicago, a 2,200-seat theater, the 
Central Park, which some deter- | 
mined and imaginative boys from 
the near-by Ghetto—the Balaban 
brothers and Sam Katz -— had 
|started, as an experiment upon} 
which they were willing to risk | 
their combined savings. As though 
inspired by the spirit of audacity 
which seems contagious in Chic- 
ago, they planned their new thea- 
ter on an unprecedented scale, 
lined its interior with crimson vel- | 
vet and marble, adorned the walls 
with paintings, and filled the lob- | 
bies with uniformed and bowing 
ushers. In a swirl of color and 
| splendor, they experimented with 
| prologues, singers, dancers in dia- 
phanous robes, and ‘‘presenta- 
l\tions”——in fact, almost everything 
that the most gorgeous of the 
6,000-seat “de luxe’’ houses offer, 
on a still vaster scale, today. 


As it turned out, magnificence 
paid well, and, by 1921, the Bala- 


| 


| 
| 


| bans an 
| other, similar theaters to their list. 
| Presently the clink of money drop- 
sping into their box-offices had be- 
|come such a siren song that mov- 


ling-picture exhibitors over the 
|eountry were deserting the old- 
ltime ‘‘nickelodeons,” to make | 


lround eyes at the finer and bigger 
\things themselves. By 1926, al- 
most every large city had its “‘de 
‘luxe’? house, seating from 2,500 
| to 4500 people. Small pieture 
| houses died around them like flies. 
|In cities of less than 200,000 in- 


| wilted; vaudeville houses closed or 
ladded pictures; Chautauqua cir- 
cuits shrank. 

| But each year the “de luxe” 
| pioneer, the Central Park, played 
ito 750,000 patrons in its first year. 
lIn 1928, the cireuit of Chicago 
| theaters, to which it still belongs, 


the other eleven all larger than 
their progenitor, and had checked 


| Year. 

Most of these 30,000,000, of 
course, were women and children; 
perhaps not more than 25 percent 


many of these were there chiefly 
in the role of escort. What had 
[the Chicago pioneers put into 
i their temple that was so seductive 
ito American women? 


In the dim auditorium which 
seems to float in a world of dream 
and where the people brushing her 
| elbows on either side are safely 

remote, an American woman may 
spend her afternoon alone. Ro- 
mantie music, usually played with 


seh ae playig | a high degree of mechanical excel- 


lence, gives her a pleasant sensa- 
tion of tingling. Her husband is 
busy elsewhere; and on this music, 
as on a mildly erotic bridge, she 
ean let her fancies slip through 
;the darkened atmosphere to the 
screen, where they drift in rhapso- 
dic amours with handsome stars. 
In the isolation of this twilit pal- 
ace, she abandons herself to these 
adventures with a freedom that is 
impossible in the legitimate thea- 
ter, where the lights are brighter 
and the neighboring seat-ho!ders 
always on the edge of her vision: 
the blue dusk of the “de luxe” 
house has dissolved the Puritan 
strictures she had absorbed as a 
child. 

All of this splendor has been 
planned for her delight, and with 
a luxuriance that she had imagined 
was enjoyed only in Cleopatra’s 
court, oriental harems, or Parisian 
and Viennese society. She strolls 
voluptuously through lobbies and 
foyers that open into one another 
like chambers in a maze; her feet 
sink in soft rugs, she is surround- 


sophisticated, continental life, 


| bies means 


d Katz had added three | 


\habitants, the legitimate theaters | 


| houses were more thronged. That} 


had expanded to include twelve, | 


over 30,000,000 admissions in the | 


of all the patrons were men, and | 


11 


Mr. Lewis is a member of 


ed by heavy Renaissance tables, oil 
paintings, and statues of nudes. 
She enjoys the sense of leading @ 
with 
none of the practical risks. For 
she sees church members and re- 
spectable householders savoring 
the same delights about her. 
When she goes home that even- 
ing, she will perhaps clean spin- 
ach and peel onions, but for a few 


ihours, attendants bow to her, door- 


men tip their hats, and a maid 
curtsies to her in the ladies’ wash- 
room. She bathes in elegance and 
dignity; she satisfies her yearning 
for a ‘cultured’ atmosphere. Even 
the hush that hangs over the lob- 
refinement to her: 
voices that have been raucous on 
the street drop, as they drop on 
entering a church. 

When she takes her seat, she is 
further flattered by the same col- 
orful magnificence on the stage as 
in the lobby. Each week the pro- 
duction department of Publix 


| Theaters—an affiliation of thirty- 


five of the largest ‘‘de luxe’’ hous- 
with several hundred smaller 


es, 

ones——sends out, from the Para- 
mount Theater in New York, a 
traveling company of twenty to 
thirty performers. This show is 
euaranteed thirty-five wee ks’ 
‘time’? before it returns to the 


lhome studio. It has lured such 
stage producers as John Murray 
Anderson away from the legitimate 
|theater; it once hired Paul White- 
lman and his band for fifty-two 
weeks, at $12,500 a week; it has 
captured Ted Lewis, Nora Bayes, 
Gilda Gray, Van and Schenck, John 
Philip Sousa, Ben Bernie, and a 
dozen others. Painters and sculp- 
tors, like Frank Cambria, have 
‘turned to producing these big 
|standard presentations. In fact, 
the ‘‘de luxe’’ theaters, with their 
deep stages, can manage produc- 
\tions on the same scale as grand 
opera—but they are too crafty to 
try anything more than one-fifth 
as long. Im this field, Cambria 
and ‘*Roxy’ are revered as the 
| pioneers and leaders. 

Some of the largest theaters, 
such as Roxy’s in New York, the 
Chieago in Chicago, and the Fox in 
Detroit, have proudly supplied 
their own programs exclusively— 
musical specialties, with, ballets, 
choruses, burning of Moscow, and 
forest fires—instead of relying on 
traveling units. This may mean 
that the days of the old stage- 
| band policy’are over; and that we 
shall see the orchestra promoted 
to the stage and conducted by an 
affable gentleman with more per- 
}sonality than musical attainments, 
who introduces each vaudeville act 
with a wise-crack designed to 
make the audience feel that its 
royal favor is now humbly, ‘but 
expensively, courted. 

The royal favor of democracy it 
is: for in the ‘“‘de luxe’’ house 
every man is a king and every 
| woman a queen. Most of these 
cinema palaces sell all their seats 
at the same price,—and get it; the 
rich man stands in line with the 
|poor; and usually tipping is for- 
bidden. In this suave atmosphere, 
| the differences of cunning, charm, 
jand wealth, that determine our 
|lives outside, are forgotten. All 
;men enter these portals equal, and 
| thus the movies are perhaps a 

Let us take 


| symbol of democracy. 
| heart from this, and not be down- 
}cast because our democratic na- 
| tion prudently reserves its democ- 
|racy for the temple of day- 
dreams. 


FRIDAY OPENINGS 
| ELIMINATE UNIT 
LAY-OFF 


| 
| 

Beginning May 31st, six more thea- 
tres will change from Saturday to 
Friday openings, as a result of 
which, the -week's layoff of the unit 
show between Chicago and Minne- 
apolis will be eliminated. 


| 
i 
| 


The theatres. affected by the 
change are: Loew's Ohio Theatre, 
Columbus; Loew's State Theatre, 


Cleveland; Indiana Theatre, Indiana- 
polis; Ambassador Theatre, St. Louis; 
Tivoli and Uptown Theatres, Chicago. 
The unit shows will come from 
{Minneapolis te Denver, to Dallas. 


YOU HAVE THE 
MERCHANDISE. 
SELL IT! 


The Official Voice of Publix 


| T Publix Theatres Corporation, Paramount Building, New York, Week of May 25th, 1929 : Wp 
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